
PEST ANALYSIS MARKETING

PEST (PESTLE/STEEPLE) Market Analysis Tool. The PEST analysis is a useful tool for understanding market growth
or decline, and as such the position, potential and direction for a business. PEST is an acronym for Political, Economic,
Social and Technological factors, which are used.

Are the older generations wealthy? Does the government have a view on culture and religion? Do you think
that Apple Inc. With this analysis, you can identify potential opportunities and threats associated with your
strategy and figure out ways to take advantage of them and avoid them. Smart phones such as Android and
iPhone are now common â€” all â€” garden, and we are used to being able to access information and
communication technology instantly no matter where we are. A PESTEL analysis helps an organisation
identify the external forces that could impact their market and analyse how they could directly impact their
business. Micro-economic factors are all about the way people spend their incomes. For the environmental
portion of the analysis, Feiman said to look at environmental evolutions and regulations to determine how they
could impact a business. The more significant benefits include: A greater understanding of your company
More effective long-term strategic planning Heightened attention to potential threats and dangers Insight for
valuable business opportunities Limitations Solarju, a digital marketer at Housingman India , noted a few
disadvantages as well. More and more consumers are demanding that the products they buy are sourced
ethically, and if possible from a sustainable source. PEST analysis template Political or politically motivated
factors that could impact the organization. As the data collect[ed] is huge, one needs to carefully utilize it in a
better way, and as it is from external sources, one is not sure about the accuracy. As we saw from our lesson
on the marketing environment there is a macroenvironment, and internal environment and the
microenvironment. Legislative factors would normally be covered under the Political heading since they will
generally be politically motivated. How do cultural trends and human behavior play a role in our business?
PEST is an acronym for political, economic, social and technological. Organisations need to be able to
respond to the current and anticipated future legislation, and adjust their marketing policy accordingly. Ask
yourself what the effects of each will be on the 'big four' Political, Economic, Social, Technological. It also
gives you the tools to forecast changes so you can grow your organization with those changes instead of
working against them. A SWOT analysis is often conducted at the beginning of a new project or to evaluate a
product line. This has a large impact on B2C organisations in particular. E â€” Economic The economic factor
examines outside economic issues that can play a role in a company's success. Related Links The PEST
analysis is a useful tool for understanding market growth or decline, and as such the position, potential and
direction for a business.


